


WHEN WE TALK MARKETING,
WE REALLY MEAN BUSINESS
In 2007, Global Marketing Network and Ashcroft International
Business School at Anglia Ruskin University in the UK formed
a unique strategic partnership with a single vision and purpose:
to develop a world class marketing qualification for the
marketing professional, as demanded by business, worldwide.
Over the past two years we have undertaken a worldwide consultation exercise with
senior marketing and business thought leaders from academia and practice, recruiters
and employers, to understand what they require from today’s marketing professionals.

We have responded by developing a full, validated, practice-led qualification leading to
an MSc Global Marketing Practice, enabling marketing professionals to play an important
role at the heart of any organisation, worldwide.

For the first time, you can achieve an academic award at Masters level from one of
the UK’s largest and most progressive universities, whilst at the same time ensuring
you meet all the academic criteria required for acceptance as a Professional Member
of Global Marketing Network.

The combination of Ashcroft International Business School’s commitment to practice-
based learning and Global Marketing Network’s commitment to continuing professional
development means that you will always be at the forefront of marketing practice and
that you will be supported throughout your career, wherever you are in the world.

Now, more than ever, the world needs exceptional marketing leaders with fresh new
insights, who can construct clear business cases for their marketing actions and generate
greater improvements in profitability.

We look forward to supporting you in your marketing career. Your first step
on the journey to global marketing recognition starts right here.

Darrell Kofkin Professor Martin Reynolds
Chief Executive, Pro Vice Chancellor and Dean,
Global Marketing Network Ashcroft International Business School,

Anglia Ruskin University



CREATING MARKETING PROFESSIONALS
FOR THE CHANGING BUSINESS WORLD

The Global Marketer Programme is
designed to prepare you thoroughly for a
rewarding career in marketing and ensure
you can make a profitable contribution to
business, anywhere in the world.

The Graduate Diploma Global Marketing Practice is
our 120-credit qualification equivalent to the final year of an
Undergraduate Degree. It is specifically designed for participants
with little or no understanding of core marketing principles
and who are now pursuing a career in marketing.

The MSc Global Marketing Practice is the pinnacle of
our programme and is our flagship 180-credit Masters
qualification. It is specifically aimed at participants who have
demonstrated an understanding of core marketing principles
and who are now operating at strategic level or who are
aspiring to do so.

It consists of three levels:
• Postgraduate Certificate Global Marketing Practice
• Postgraduate Diploma Global Marketing Practice
• MSc Global Marketing Practice

Jagdish Sheth,
GMN Global Honorary President

“Global problems demand global solutions and the marketing
profession needs to become stronger today, for tomorrow, worldwide.
Bottom line, it needs to weed out the malpractices that beset it,
and become more professional. It is vital that, across the world
we enable marketers to become ever more capable, and that
we encourage the development of a strong, supportive and
well-respected profession.”

Dr Jagdish Sheth
Charles H.Kellstadt Professor of Marketing,
Goizueta Business School, Emory University



GLOBAL RELEVANCE,
REAL-WORLD LEARNING
The Global Marketer Programme has no exams. Instead, you are
assessed by applying marketing and business theory to real-world tasks
that reflect what is expected of you in the workplace. For example,
you may be asked to write a report, prepare a presentation, prepare
a briefing paper for the Board, or create a business plan.

Each assignment is developed with the support and endorsement of
senior marketing and business professionals, each designed to build
your confidence in applying marketing and management principles
to real-life situations – and to improve your capabilities as a
marketing professional.

We call this practice-based learning. It’s more time-efficient, more
relevant and it leads to improved performance.

Which is better for you. And better for business.

Ardi Kolah, Module Advisor,
Generating Marketing Strategy
“The next decade will witness a seismic
shift in the way we do business. All sales
and marketing professionals will need to
rewire the way they think and work in order
to take advantage of emerging markets.
In order to ramp up for the business
opportunities that lie ahead, Global
Marketing Network, Anglia Ruskin University
and BPP Learning Media have created one
of the most dynamic marketing programmes
available anywhere in the world today that
will deliver significant competitive advantage
for anyone seeking to compete in
international markets tomorrow.”

Ardi Kolah is CEO of Guru in a Bottle and a highly respected author
and accomplished speaker on sales & marketing issues.

GLOBAL FACULTY,
WORLD CLASS
STANDARDS
The Global Marketer Programme has been developed with
the support and endorsement of leading marketing and business
professionals, worldwide.

Together, distinguished marketing and business academics, many
of them best-selling authors in their own right, along with practising
marketing and business professionals, work together to ensure that
The Global Marketer Programme is firmly focused on the “real
issues” that marketing professionals and businesses face in today’s
challenging and unpredictable global business environment, and is
designed to meet the professional standards demanded by business.

Professor Roger Palmer, Head of
Management School and Professor
of Marketing at the top-rated Henley
Business School, will lead an outstanding
international team of external examiners
to ensure that the standards and quality
of the programme are maintained at
the highest level and that the practice
based approach to assessment is
innovative and rigorous. Professor
Palmer is highly respected for managing,
teaching and assessing academic,
professional and executive education
programmes around the world.

Svend Hollensen, Module Advisor,
Developing Global Marketing Strategy
“At last! A ‘born global’ marketing
programme which helps you get a real
sense of the future challenges facing you
as a marketing professional in today’s
‘globalized’ business world! It will provide
you with the necessary knowledge and
capabilities to develop effective marketing
plans and strategies, helping you secure
future growth for your organisation,
wherever you are in the world.”

Svend Hollensen is recognised as one of the world’s leading authorities
on global marketing strategy. As well as being Professor of International
Marketing at University of Southern Denmark he is the author of one
of the world’s bestselling marketing texts ‘Global Marketing’, published
by Pearson.



YOUR PATH TO GLOBAL
SUCCESS IN MARKETING

The Global Marketer Programme is offered over three semesters per year. Subject
to meeting our entry criteria you can commence the programme in any semester.

Please refer to our website for entry criteria, deadlines and the application process.

Graduate Diploma
Global Marketing Practice

This level provides you with an excellent
grounding in marketing and marketing’s role
within business and will enable you to progress
to the Masters level.

1

2

3

4

Understanding Marketing Fundamentals

Analysing the Market

Making Effective Marketing Decisions

Implementing Successful Marketing Plans

30

30

30

30

UNDERGRADUATE LEVEL Module Title Undergraduate
Credits

Postgraduate Certificate
Global Marketing Practice

This is the first level of our specialist Masters
degree, broadening your understanding and
enhancing your capabilities in aspects of
marketing which are fundamental to strategic
success in a global business environment.

5

6

Developing Integrated Communications Strategy

Developing Global Marketing Strategy

30

30

Postgraduate Diploma
Global Marketing Practice

This level enables you to develop your knowledge
on a more strategic level ensuring your marketing
strategies are developed in the context of wider
organisational objectives to deliver demonstrable
returns on investment.

7

8

Developing Commercial  Awareness

Generating Marketing Strategy

30

30

MSc Global Marketing Practice

The pinnacle level of The Global Marketer
Programme - the focus is on leadership and delivery
in the real world coupled with the opportunity to
provide a real contribution to the advancement of
knowledge - and its application -  in the field of
global marketing practice.

9

10

11

Aligning the Organisation to the Vision

Research Methods for Global Marketing Practice

Research for Global Marketing Practice

15

15

30

Masters CreditsMASTERS LEVEL Module Title

Damon Segal, Module Advisor, Making Marketing Decisions

“This new programme addresses the real issues that marketers face so they can better
understand the commercial application of their role. Add to this a heavy dose of online
marketing and we are one step closer to getting marketers back in the board room.”

Damon Segal is Founder and Chief Executive of Action Graphics International
and is recognised as one of the world’s leading experts on digital marketing strategy.

On successful completion of each level of the programme you will be eligible to receive an award from Anglia Ruskin
University. Successful graduation from the MSc Global Marketing Practice also ensures you meet in full the academic

criteria required to become a Professional Member of Global Marketing Network.



The Global Marketer Programme includes:

• A handbook designed to give you all the information you need to achieve success
• A comprehensive Study Text for each module guiding you session-by-session through each module

and preparing you for your assignment
• A personal E-Tutor to guide, encourage and develop your thinking and provide guidance for

your assignment
• Access to The Global Marketer virtual learning environment providing you with a week-by-week plan

of study for each module, with access to articles, case studies, additional learning activities and a global
discussion forum connecting you with other programme participants

• Access to the Anglia Ruskin University digital library, providing access to an extensive range of online
databases, world leading journals and E-books

• Access to the GMN online network with all the latest news about approved conferences, workshops
and events that you can attend to support your continuing development.

BRINGING THE WORLD OF MARKETING TO YOU
Our structured learning system is designed to provide you with all you need, wherever you
are in the world, 24 hours a day, 7 days a week, 365 days of the year.

Crispin Reed, Module Advisor,
Developing Integrated Communications Strategy

“This new programme has been genuinely designed for the global marketer of
the 21st century. The development process has been robust, rigorous and forensic.
I have no doubt it will equip practitioners with the necessary skills to rise to the
very top of the profession.”

Crispin Reed is Managing Director of Brandhouse, a global brand design
and strategy consultancy with a full range of multinational clients. Crispin
often commentates in the media on marketing issues.



GLOBAL MARKETING NETWORK,
YOUR LIFE-LONG CAREER PARTNER
As the worldwide membership association for marketing and business professionals Global
Marketing Network is committed to:

• Realising the aspirations of marketers worldwide
• Raising standards in marketing practice
• Putting marketers back in the Boardroom
• Supporting today’s global marketers wherever they live in the world, throughout their career

The Global Marketer Programme includes annual membership of Global Marketing Network. You will automatically receive invitations
to attend approved workshops, conferences and seminars designed to support your studies and your continuing professional development.

You’re then on the path to a successful career in marketing and to achieving Global Marketer designation.

START YOUR JOURNEY
TO A MORE PROFITABLE
AND REWARDING
CAREER IN MARKETING
Your application to join The Global Marketer Programme
should be made online at www.bpp.com/gmp
To find out more or to enrol on The Global Marketer Programme please
contact the customer service team at BPP Learning Media.

Web: www.bpp.com/gmp
Email: gmn@bpp.com

Datuk Marimuthu Nadason
GMN Malaysia Honorary President

“It is indeed an honour to be
appointed the Honorary
President of GMN Malaysia. It
is commendable that GMN is
taking the marketing profession
to a higher level worldwide
whilst ensuring that it is sensitive
to the needs of marketing and
business professionals in the
ASEAN region. I look forward
in anticipation to serving Global
Marketing Network in realising
its goals and aspirations.”



Visit www.bpp.com/learningmedia

BPP Learning Media Customer Services

Aldine House, Aldine Place, 142-144 Uxbridge Road, London W12 8AA
Tel: 0845 075 1100 (UK)     Tel: +44 (0)20 8740 2211 (Overseas)
Email: learningmedia@bpp.com  Website: www.bpp.com/learningmedia

Ref: GMN01

Anglia Ruskin University
Awarding Body
Anglia Ruskin University is one of the largest universities in the UK with
a student population of 25,500. With main campuses at Cambridge and
Chelmsford it attracts students from around the world. In addition, the
University has an extensive network of contacts with leading institutions
throughout the world. Ashcroft International Business School at Anglia
Ruskin University has built an enviable reputation as a centre of excellence
for business and management and is well known in many countries across
the world. Well established partnership agreements with higher education
institutions across Europe, North America, the Caribbean and Malaysia
support the School’s distinctive international mission.

Global Marketing Network
Professional Membership Association
Global Marketing Network is the worldwide membership association for
marketing and business professionals. Founded in 2005, and now with a
global network fast approaching 1m people worldwide, GMN is enthusiastically
supported by a world-class Global Faculty comprising many of today’s widely
respected and most-published marketing thought-leaders, and a Global
Advisory Council featuring leading-edge practitioners and academics - all
working together to shape the future of the marketing profession. With a
growing portfolio of Global Partners providing support, services and
infrastructure to its members, coupled with The Global Marketer Programme,
a continuing professional development scheme and a professional membership
structure, Global Marketing Network offers everything required to support
you, the professional marketer, throughout your career.

BPP Learning Media
Publishing and Distance Learning Partner
BPP is the publisher of choice for students, tuition providers, corporates
and leading professional bodies in over 150 countries worldwide and has
published marketing discipline products for nearly twenty five years. It is
dedicated to supporting aspiring business professionals worldwide with top
quality learning materials, often whilst they are working full time. All materials
are written by carefully-selected professionally-qualified specialists who
know from first-hand experience the importance of top quality materials
for ensuring your success. BPP Learning Media is responsible for over 12,000
students every year who learn remotely. Part of Apollo Global, one of the
world’s leading educational groups, BPP Learning Media offers unparalleled
support to programme participants worldwide.

THREE GLOBAL ORGANISATIONS,
WORKING IN PARTNERSHIP FOR YOU

www.gmnhome.com

www.anglia.ac.uk

www.bpp.com/learningmedia

Non-Discrimination Policy

We are committed to the value of diversity as a source of learning and enrichment. In keeping with this
principle, we do not discriminate against any person on the basis of race, colour, gender, sexual orientation,
religion, age, national or ethnic origin, political beliefs, marital status, or disability in admission to, treatment
in, or employment in its programmes and activities.




